


WHAT WILL YOU LEARN?
After completing this program, you will be able to:

• Create a marketing plan for new products, services and brands.

•  Profile consumers based on demographics, psychographics 
and behavior.

•  Implement a large variety of consumer research tools, including 
interviews, surveys and focus groups.

•  Apply psychological models of consumer behavior to appeal to groups 
and individuals.

•  Develop and implement competitive marketing strategies for small and 
large businesses.

•  Manage ongoing customer relationships through technology and 
direct interaction.

FACULTY
The faculty in the Lombardo College of Business have extensive real-
world business experience and academic training. All of our courses are 
taught by qualified faculty, not teaching assistants or graduate assistants. 

Our faculty are experts in their fields, and most have an earned doctoral 
degree. Faculty engage you in the latest world-class management theory 
and guide you in applying these principles to your interests and 
future endeavors. 

Our faculty are also active scholars who regularly publish their research 
and present at regional, national and international conferences. Faculty 
engagement in community organizations, boards of professional 
organizations, and professional activities enables them to enhance the 
classroom experience with current situations impacting organizations.
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